


MISSION of KERAMIKA 

1. Integrate  
Indonesian    ceramic  

industry  to  promote  and  

improve  the  production  

and  quality  of  the  

ceramics   

2. Develop   
Indonesian   ceramic  

members  to  be  part  of  the  

global  competitive  players  

3. Recognize  
Indonesia  as one  of  the  

key  hub  for  innovations  

and  quality  ceramics  

manufacturing  in the  

region  



Growth of KERAMIKA over the years  

KERAMIKA 
2012  

1st edition  

2013  

2nd  edition  

2014  

3rd edition  

THEME New Technology 

& Latest Design in 

Ceramics  

Creativity and 

Innovation for 

Better Living  

Digital Era with 

The Latest 

Technology  

PARTICIPANT 44 60 76 

SPACE 2,232 sqm 3,391sqm 4,071sqm 

VISITOR 15,490 visitors 20,465 visitors 26,655 visitors 

A quick glance  



KERAMIKA 2014 

17 ð 20  
APRIL 2014 

 

Jakarta Convention Center  



with international exhibitors 

from the following countries:  

76 
participant  

4,071 
SQM 



KERAMIKA 2014 
Onsite Activities  

Indonesia Architectsõ  
Design Week v2.1  

PASAR DESAIN 2014 
A designerõs affair 

CERAMIC DESIGNER CHALLENGE 
BEST BOOTH AWARD 


